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Lo spazio
come video game

TIM Fiumicino
Milan Mar-Jun 2011

(FutureBrand & Vimage)



TIM



Lo spazio
come gourmet-stage

Snack Box
NYC



SNACK BOX



SNACK BOX



Lo spazio
come eco-box

Naver App
Seul

(Urbantailer)



NAVER APP



Lo spazio
come media

21st Century
Shop Windows



SHOP WINDOWS



Grazie


